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FINAL REPORT TEMPLATE 

General Information 

Date of report 11/12/2020 

Organization / Entity CAIR CA 

Responsible Person / 

Title 

Basim Elkarra, Executive Director 

Contact Person / 

Title 

Sukaina Hussain, Outreach Director 

Address 1122 Del Paso Blvd, Sacramento, CA 95815 

Email / Phone s.hussain@cair.com/(916) 441-6269 

Narrative Report 

1) List your goal(s) and objectives as it appears in your strategic and implementation 

plan. What and how did you revise the objectives due to COVID-19 and the US 

Census Bureau’s operational adjustments? 

Strategies and Tactics listed in Implementation Plan 
• Strategy: Raise 2020 Census Awareness Among Middle East and North Africa (MENA) 

Populations to Promote Census Questionnaire Completion 

o Tactic: Share information through media/communications 

▪ Activity – Promote Census 2020 through integrated communications and 

media. 

• Strategy: Direct Education to MENA Populations to Encourage Census Questionnaire 

Completion 

o Tactic: Direct education presented by trusted messengers through trainings and 

workshops to share Census 2020 information 

▪ Activity - Engage trusted messengers. 

▪ Activity - Leverage existing community engagements. 

▪ Activity – Canvass. 

• Strategy: Create a Statewide Working Group of Key Organizations Across the State Who 

Serve MENA Populations and Have Coordinated Outreach Efforts on Census 2020 

o Tactic – Build statewide MENA Partnership Network 

▪ Activity – The MENA partners will meet monthly to discuss census outreach 

and education.  

Revisions of objectives 
• Strategy: Raise 2020 Census Awareness Among MENA Populations to Promote Census 

Questionnaire Completion 

Due Date: November 16, 2020 



    

 

 

    

 

    

 

 

  

    

 

  

 

  

  

  

  

 

   

  

 

   

 

   

   

   

   

 

  

 

    

  

  

  

  

 

  

    

 

 

 

    

  

  

  

  

   

    

 

   

  

 

CAIR CA - MENA CBO 

o Due to being grounded by the COVID-19 pandemic to virtual activities, CAIR CA 

amped up its communications and media activities in order to reach as many 

hard to count (HTC) communities as possible, with a focus on MENA communities. 

o This includes using both traditional and non-traditional channels to reach our 

Limited-English-Proficient (LEP) MENA populations, including but not limited to: 

▪ mainstream and ethnic news outlets (e.g. print, TV/cable, and radio) 

▪ digital media outreach on language-specific streaming radio and social 

media sites 

▪ Facebook groups 

▪ key community leaders and youth (e.g. faith-based, cultural, civic/service 

engagement, social affinity, and professional organizations) 

▪ email newsletters 

▪ text messaging and Whatsapp communications. 

• Strategy: Direct Education to MENA Populations to Encourage Census Questionnaire 

Completion 

o Direct education to MENA populations continued using trusted messengers and 

existing community engagements, but it had to be changed to all virtual 

methods instead of using in-person canvassing. 

o We started the year with in-person events, which included being present at local 

faith centers for informational workshops and announcements at religious services 

and prayers, as well as setting up tables with census resources to help dispel 

myths and educate the community about the importance of the census! Across 

the state, we held over 100 in-person events! 

o CAIR CA and partners conducted webinars to educate and coach HTC MENA 

populations about Census 2020 and ways to remove barriers for the MENA 

population to achieve a complete count. CAIR CA worked closely with statewide 

partners, trusted and credible messengers, community leaders and faith 

institutions to motivate, educate and activate our HTC communities. 

o After transition to virtual outreach due to the pandemic, our focus shifted to 

large-scale statewide phone calls and texts to contact our community in different 

languages including English, Spanish, Arabic, Somali, Farsi, Dari, Pashto and 

Armenian. With Cali Calls’ partnership, we were able to create a statewide MENA 

universe through PDI. Then, we trained nearly 90 phone bankers, and between 

CAIR CA and statewide partners, worked to send 430,000 text messages via 

CallHub, make 344,000 calls and have 75,000 conversations, to confirm that 

67,000 families completed the census! 

o CAIR CA launched our virtual census Questionnaire Assistance Center (QAC) with 

in-language support from partner organizations to provide support in MENA 

languages (i.e. Arabic, Farsi, Dari, Pashto and Armenian), which received over 

24,000 calls between April through October. 

o CAIR CA’s MENA strategy during the pandemic to reach the community included 

utilizing all social media platforms through nearly hundreds of social media posts 

across our partners. 

o Because we recognize that there is a digital divide in our state and some 

communities have less access to the internet, we provided posters and flyers to 

nearly 100 ethnic grocery stores and markets and at numerous food distribution 

events across the state! 

o CAIR CA online webinar programming for direct education regularly engaged a 

large audience across a variety of topics related to the census, including the 

importance of Muslims being counted, how to fill out the census, strategies to 

reach HTC populations, the importance of the Islamic values of charity and 

supporting the community, ensuring all immigrants and youth are counted, 
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CAIR CA - MENA CBO 

learning why the census promotes racial equity, sharing the significance of 

building Muslim political power, and engaging the community through games 

and prizes! The nine webinar events about the census garnered 14,400 views! 

• Strategy: Create a Statewide Working Group of Key Organizations Across the State Who 

Serve MENA Populations and Have Coordinated Outreach Efforts on Census 2020 

o The statewide working group was more important than ever before to ensure we 

reached various HTC communities. CAIR CA led weekly statewide partner zoom 

calls to check in with partners, share progress, learnings and best practices, and 

to support efforts for census engagement. This included sharing and strategizing 

based on changes coming from the federal government and census operations.  

2) Reflecting on your own operations and outreach strategies throughout the 

campaign, please provide a response with specific examples for the following 

questions. Please also indicate which timeframe you are referring to in your response 

(i.e., education, NRFU period). 

Contracted partner’s operations 

What worked well operationally? 

• It was very helpful to have statewide partners who were already established 

in the community and had a strong connection with faith institutions, 

community leaders and a significant base of clients or volunteers. Nonprofit 

organizations who catered to specific MENA communities and service 

agencies were very effective in disseminating information through virtual 

communications and in-person events such as immigration clinics, food 

distributions, etc. This was found to be most effective during the education 

and outreach period. 

What hindered the operations? 

• Across the state, many communities and organizations struggled due to the 

transition of working remotely and facing various limitations due to shelter-in-

place restrictions. This impacted CAIR CA’s strategic plans to reach different 

communities. With virtual outreach, organizations also faced the difficult 

reality of the digital divide, which means that many communities across the 

state have limited access to information digitally due to lack of internet 

accessibility or other issues. We worked to develop methods to reach 

communities to overcome this, but we know it impacted operations. 

Contracted partner’s outreach 

What outreach tactics worked well? 

• As the statewide MENA CBO, CAIR CA contracted a data consultant to work 

with our partners to develop a statewide phone bank with a call universe to 

target MENA populations. The funded partners then came together to hire 

nearly 90 phone bankers between CAIR CA and statewide partners, who 

worked to make 344,000 calls and have 75,000 conversations, to confirm that 

67,000 families completed the census! We also launched our virtual census 

QAC to provide support in MENA languages, which received over 24,000 calls 

3 



    

 

 

       

       

 

 

       

        

      

        

     

         

         

 

        

          

         

        

          

           

        

        

     

            

        

        

      

 

          

          

          

        

          

            

      

 

              

      

 

         

     

             

      

       

        

            

        

      

          

      

CAIR CA - MENA CBO 

between April through October. The NRFU outreach consisted of sending 

430,000 text messages across the state as well. 

What hindered the outreach? 

• Virtual outreach to the MENA community using phone banking was difficult 

because voter database software, such as PDI, does not have a clear 

definition or algorithm to identify and target MENA communities. We utilized 

different identifiers such as languages spoken, country of origin and an 

extensive surname matching process, which pulled contacts based on 

hundreds of commonly used Muslim surnames. This helped us narrow our 

reach to MENA communities, but was still an imperfect process. 

3) Describe challenges and changes occurring outside or within your organization / 

agency that had an impact on the outreach work. Describe how you responded to 

these changes to work toward achieving a complete count. 

• Changes within CAIR CA included shifting staff priorities to ensure we had 

capacity to reach HTC communities. CAIR CA prioritized this work as it is 

rooted in our values as an organization, focused on racial justice, support for 

marginalized communities and equity for all. This included ensuring that 

outreach staff, communications staff, and some policy and civil rights staff 

had the ability to prioritize census outreach work and devote a significant 

amount of time to ensure campaigns and strategies were executed. This was 

all a beneficial investment since CAIR CA and partners helped reach 

thousands of families across the state including people of color, immigrants, 

elderly and young folks, and more! 

4) For county and ACBO partners, what was the county (or region’s) 2010 response 

rate and what was the 2020 response rate? If the response rate met and exceeded 

the 2010 response rate, what contributed to that? If it did not meet the 2010 

response rate, what were some of the challenges for that? For other partners, please 

note what data you used and how you used data for your strategies. 

• Since CAIR CA was not a regional or county ACBO, we did not have a 

respective response rate to compare the current rate. 

5) Please describe the process and results of your partnership coordination and how it 

educated and motivated the hard-to-count populations to complete the Census 

questionnaire. 

• CAIR CA identified a broad list of potential partners across the state by 

focusing on organizations, which served MENA communities and connected 

with our affiliated chapters in each region (e.g. Bay Area, Los Angeles, San 

Diego, Sacramento Valley/Central California) to recommend faith institutions, 

nonprofit agencies and other organizations that serve these HTC populations. 

• After reaching out directly to potential partners, some of them shared that 

they did not have capacity to take on a larger effort. We worked to help 

identify what type of outreach they were willing to do to help meet their 

needs and connect to their community. 

• The final list of community partners below did a great job engaging MENA 

HTC communities through various methods such as phone banking, text 

4 



    

 

 

       

      

        

   

 

             

       

 

         

      

     

  

      

       

         

       

        

            

     

           

     

          

     

          

     

      

        

    

      

     

     

     

  

   

     

      

   

           

     

          

  

         

      

          

     

        

      

CAIR CA - MENA CBO 

banking, newsletters, distribution of census education material, 

announcements at events and creation of multilingual content to meet the 

needs of LEP communities as well. These materials are included in the google 

drive folder. 

6) Please provide a list of key partners and describe their contributions of how they 

made a difference in your outreach efforts. 

Afghan Coalition – Outreach to Afghani community with in-language support in Farsi, 

Dari and Pashto, including phone banking and text banking. 

AMCF American Muslim Community Foundation – Virtual outreach to MENA and Muslim 

community. 

Armenian National Committee WR – Outreach to Armenian community with in-

language support in Armenian, including phone banking and text banking. 

AROC Arab Resource and Organizing Center – Outreach to MENA community with in-

language support in Arabic, including phone banking and text banking. 

Ar-Razzaq Food Bank – Outreach at food distribution events. 

CAIR LA – Outreach to MENA and Muslim community with in-language support in 

Arabic, including phone banking and text banking. 

CAIR SD – Outreach to MENA and Muslim community with in-language support in 

Arabic, including phone banking and text banking. 

CAIR SFBA – Outreach to MENA and Muslim community with in-language support in 

Arabic, including phone banking and text banking. 

CAIR SV CC – Outreach to MENA and Muslim community with in-language support in 

Arabic, including phone banking and text banking. 

Cali Calls – Great support to create statewide phone bank using PDI and target 

universe of MENA population. External contracted data analysts helped with data 

management and tech support. 

ICNA Relief – Outreach at food distribution events. 

Iranian Complete Count Committee – Outreach to Iranian community through social 

media and PSA videos in-language. 

Islamic Shura Council of Southern California – Outreach through large network of faith 

institutions. 

Islamic Society of Corona Norco – Outreach to members of faith community through 

newsletter, social media and announcements at events. 

MAS Greater LA – Outreach to members of faith community through newsletter, social 

media and announcements at events. 

MAS PACE SD– Outreach to MENA and Muslim community with in-language support in 

Arabic and Somali, including phone banking and text banking. 

MSA West – Outreach to the MENA and Muslim community, with a focus on college 

students. 

PANA – Outreach to MENA and Muslim community with in-language support in Arabic 

and Somali, including phone banking and text banking. 

Pars Equality LA – Outreach to Iranian community with in-language support in Farsi, Dari 

and Pashto, including phone banking and text banking. 

PICO California – Provided support in shared outreach materials and tech support in 

video editing for outreach videos of faith leaders. 

5 



    

 

 

          

     

           

      

           

      

        

      

       

     

      

    

      

   

      

    

      

    

       

       

      

       

        

    

        

      

        

      

        

  

       

      

     

    

         

    

 

        

      

     

         

       

      

        

       

       

          

     

CAIR CA - MENA CBO 

Support Life– Outreach to MENA and Muslim community with in-language support in 

Arabic, including phone banking and text banking. 

Neighborhood Market Group – Outreach to members of Chaldean faith community 

through newsletter, social media and announcements at events. 

Madera Islamic Center – Outreach to members of faith community through newsletter, 

social media, announcements at events and phone banking. 

Masjid Fresno - Outreach to members of faith community through newsletter, social 

media, announcements at events and in-person material distribution. 

My Deen – Outreach to members of faith community through newsletter, social media, 

announcements at events and in-person materials distribution. 

Masjid Annur Islamic Center – Outreach to members of faith community through 

newsletter, social media and announcements at events. 

Arab American Civil Council - Outreach to members of MENA community through 

newsletter and social media. 

Tarbiya Institute Roseville – Outreach to members of faith community through 

newsletter, social media and announcements at events. 

Tarbiya Institute Natomas – Outreach to members of faith community through 

newsletter, social media and announcements at events. 

Assyrian American Association of San Jose – Outreach to members of Assyrian faith 

community through newsletter, social media and announcements at events. 

COSVIO - Outreach through large network of faith institutions. 

ICNA Sacramento - Outreach through large network of faith institutions. 

Islamic Center of Temecula Valley – Outreach to members of faith community through 

newsletter, social media and announcements at events. 

Kurdish Refugee Relief Foundation– Outreach to members of Kurdish community 

through newsletter, social media and announcements at events. 

Masjid Al Tawheed – Outreach to members of faith community through newsletter, 

social media and announcements at events. 

MAS-SSF – Outreach to members of faith community through newsletter, social media 

and announcements at events. 

Sahaba Initiative - Outreach at clinics and food distribution events. 

Shia Muslim Council - Outreach through large network of faith institutions. 

Islamic Cultural Center of Fresno – Outreach to members of faith community through 

newsletter, social media and announcements at events. 

MAS Community and Youth Center – Outreach to members of faith community through 

newsletter, social media and announcements at events. 

7) Please describe how you provided accessible and in-language outreach activities, 

including how you ensured equal and meaningful access to limited English 

proficient individuals and people with disabilities? 

• As the MENA CBO, CAIR CA included partners who were able to support 

outreach in the following languages: English, Arabic, Farsi, Dari, Pashto and 

Armenian. The statewide virtual QAC included services by partner 

organizations to provide call back support in all of these languages. Also, 

during statewide phone banking efforts, if any resident requested support in 

these languages, that contact info was flagged and shared with the 

designated partner organization to call back and provide direct education 

and support in completing the census in-language. 

6 



    

 

 

         

      

 

              

         

       

         

        

       

         

      

           

       

      

         

      

           

         

           

             

        

        

            

       

 

            

           

    

         

         

           

         

         

      

           

       

  

 

 

          

         

 

          

 

       

 

CAIR CA - MENA CBO 

• Social media and newsletter outreach was also done in these languages 

through the use of graphics, videos, etc. 

8) Please share a story(s) of how your work has made a difference to Census 2020 and 

the impact on the community. Please include images and quotes, so we are able 

to understand the narrative behind the numbers. 

• One of the best outcomes of working on the census has been the ability to 

connect with young leaders across the community who have felt personal 

connection and investment in ensuring their families and communities are 

counted! Our phone bankers across the state worked together for a few 

months, which helped them to create strong bonds with organizations and 

staff who serve their communities and with each other as regional teams. Our 

partner organizations have shared how much they appreciated having 

funding to hire these teams and help build leaders for future outreach work 

beyond the census. At CAIR CA, many of our phone bankers also joined us 

for civic engagement and did phone banking and voter engagement to 

help ensure the voices of our communities were heard at the ballot box. We 

have included in the file “phone banker graphics,” quotes that were shared 

by some of our phone bankers on why the census is important to them. One 

of the phone bankers featured, Laila from Fresno, has shared with us how she 

felt empowered through this effort to take on more initiatives and has started 

an advocacy campaign at her local university through partnering with 

student organizations! We are so proud of our teams and know the work for 

justice and equity for our communities will continue! 

9) Please add any suggestions for the 2030 Census efforts, including timelines. 

• It was helpful to have as much time as possible for census outreach efforts, 

particularly to educate HTC communities. We would recommend starting the 

education timeline six months prior to the start of the calendar year of the 

census and ensure ACBOs are onboarded as early as possible. 

• This is a federal census request, but it is necessary to include MENA 

communities as an ethnic identifier on the census. An accurate count of our 

community is difficult to measure when they are classified as “white” under 
census definitions. We did extensive education to encourage MENA 

community members to identify as “other” or be specific in their country of 

origin, but data would have been more accurate if there was a MENA 

identifier. 

Attachments 

10) Please confirm that you have submitted the following which will help us better 

understand the full breadth of the Census work and achievements. 

a) SwORD uploads of completed activities – Attached as an Excel document. 

b) Updated list of subcontractors - Attached as an Excel document. 

7 



    

 

 

        

 

        

           

        

 

 

  

            

       

    

CAIR CA - MENA CBO 

c) Evaluations or analytical reports, if any – not applicable. 

Sample products* - Attached as google drive folder (CAIR CA MENA CBO 

Materials). Please note that organizations are labeled with their materials. For the 

unspecified materials, they were created by CAIR CA. 

Submission 

Please submit your final report and attachments no later than November 16, 2020 to: 

outreach@census.ca.gov with a copy to the RPM/contract manager. Please include 

your organization name in the subject line. 

8 
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Organization Name Contact Name Contact Email 
Afghan Coalition Rona Popal rona@afghancoalition.org 
AMCF American Muslim Community Foundation Muhi Khwaja muhi@amuslimcf.org 
Armenian National Committee WR Arsen Shirvanyan arsen@ancawr.org 
AROC Arab Resource and Organizing Center Lara Kiswani lara@araborganizing.org 
Ar-Razzaq Food Bank Hasnizah Ghazali Collins hasnizah.ghazali.collins@gmail.com 
CAIR LA Hussam Ayloush hayloush@cair.com 
CAIR SD Adib Mahdi amahdi@cair.com 
CAIR SFBA Zahra Billoo zbilloo@cair.com 
ICNA Relief Omar Elsayed omar.elsayed@icnarelief.org 
Islamic Shura Council of Southern California Malek Bendelhoum malek@shuracouncil.org 
Islamic Society of Corona Norco Ahsan Baseer abaseer@aol.com 
MAS Greater LA Tareq Purmul tareq.purmul@masgreaterla.org 
MAS PACE SD Ismahan Abdullahi ismahan@maspace.org 
MSA West Danna Elneil delneil@msawest.org 
PANA Ramla Sahid ramla@panasd.org 
Pars Equality LA Peyman Malaz pmalaz@parsequalitycenter.org 
Support Life Salah Elbakri Sal@Supportlives.org 
United Market Group Ronald Lacey mark@refinedmgmt.com 
Madera Islamic Center Omair Javaid ojavaid90@gmail.com 
Masjid Fresno Sayed Ramadan imammasjidfresno@gmail.com 
My Deen Sheraz Gill sherazzi@yahoo.com 
Masjid Annur Islamic Center Musa Abedrabbo abedrabbom@aol.com 
Arab American Civil Council Rashad al-Dabbagh rashad@aaciviccouncil.org 
Tarbiya Institute Roseville Mohamed Abdul-Azeez m.azeez@tarbiya.org 
Tarbiya Institute Natomas Mohamed Abdul-Azeez m.azeez@tarbiya.org 
Assyrian American Association of San Jose Rochelle Yousefian rochelleassyrian@gmail.com 
COSVIO Irfan Haq irfanhaq53@yahoo.com 
ICNA Sacramento Ishfaq Qurashi ishfaq@icna.org 
Islamic Center of Temecula Valley Mahmoud Zubaidi chairman@icotv.org 
Kurdish Refugee Relief Foundation Yara Ismael yismael22@students.claremontmck 
Masjid Al Tawheed Samiullah Tokhi info@masjidaltawheed.com 
MAS-SSF Gulshan Yusufzai gulshan.yusufzai@mas-ssf.org 
Sahaba Initiative Arbazz Nizami info@sahabainitiative.org 
Shia Muslim Council Mehdi Hirji mehdicpa1@gmail.com 
Islamic Cultural Center of Fresno Reza Nekumanesh hajjreza@gmail.com 
MAS Community and Youth Center Anwar Ali ratuali1946@yahoo.com 
Al Misbaah Yasir Khan imamyasir@al-misbaah.org 



 Contact Address 
39155 Liberty St D-460 Fremont, CA 94538 
PO Box 1533 Fremont, CA 94538 
104 N. Belmont Ave, Suite 200 Glendale, CA 91206 
522 Valencia Street San Francisco, CA 94110 
PO BOX 601503 SACRAMENTO CA 95860-1503 
2180 W Crescent Ave Anaheim, CA 92801 
7710 Balboa Ave Suite 326 San Diego, CA 92111 
3160 De La Cruz Blvd #110 Santa Clara, CA 95054 
505 E Commonwealth Ave Fullerton, CA 92832 
2854 N Santiago Blvd Suite 200 Orange, CA 92867 
465 Santana Way Corona, CA 92881 
631 S Brookhurst St #211, Anaheim, CA 92804 
7710 Balboa Ave., Suite 208 C San Diego, CA 92111 
11624 Coulterville Ct, Gold River CA 95670 
4089 Fairmount Ave San Diego, CA 92105 
4954 Van Nuys Blvd #201 Sherman Oaks, CA 91403 
3349 international Blvd Suite 3 Oakland, CA 94601 
1387 Serena Circle Unit 3 Chula Vista, CA 91910 
16634 Rd 26 Madera, CA 93638 
2111 E Shaw Ave Fresno, CA 93710 
PO Box 5662 Fresno, CA 93755 
6990 65th St. Sacramento, CA 95823 
631 S Brookhurst St #202 Anaheim, CA 92801 
1836 Sierra Gardens Drive, #100 Roseville, CA 95661 
1164 National Drive, #30 Sacramento, CA 95834 
1352 Lincoln Ave, San Jose, CA 95125 
10031 Foothills Blvd, STE #6, Roseville, CA 95747 
P.O.Box 1353, Orangevale, CA 95662 
31061 Nicolas Rd, Temecula,CA 92591 
3019 Amber Drive Corona, CA, 92882 
9011 Elk Grove Florin Road Elk Grove, CA 95624 
3820 Auburn Blvd Suite 83 Sacramento, CA 95821 
1887 Business Center Dr S #3a, San Bernardino, CA 92408 
4481 Paloma Lane, Yorba Linda, CA 92886 
2111 E Nees Ave Fresno, CA 93720 
3155 Dwight Rd, Elk Grove, CA 95758 
10277 Iron Rock Way, Elk Grove, CA 95624 



 
 

   

 
 
 
 

  
     

 
       

 
    

 
      

 
       

 
         

 
        

 
 
 

Afghan Coalition 
● In Pashto -

https://www.facebook.com/100000849913461/videos/3140330819 
338551/ 

CAIR CA Videos 
● Muslim Census Day -

https://www.youtube.com/watch?v=7vBhxS-fw2o 
● Why Fill Out the Census? -

https://www.youtube.com/watch?v=inMe2QwzGPI 
● Are you Counted? (Multilingual) -

https://www.youtube.com/watch?v=ZVUg10W-420&t=3s 
● Fill Out the Census - You Count! -

https://www.youtube.com/watch?v=8Nn3WL3OylI 
● How Does the Census Benefit Me? (Arabic) -

https://www.youtube.com/watch?v=5dEOEEWBHqk 
● How Does the Census Benefit Me? (English) -

https://www.youtube.com/watch?v=gR6fRyJ-07o 
● How Does the Census Benefit Me? (Farsi) -

https://www.youtube.com/watch?v=0UCmX36Zw7g 

https://www.youtube.com/watch?v=0UCmX36Zw7g
https://www.youtube.com/watch?v=gR6fRyJ-07o
https://www.youtube.com/watch?v=5dEOEEWBHqk
https://www.youtube.com/watch?v=8Nn3WL3OylI
https://www.youtube.com/watch?v=ZVUg10W-420&t=3s
https://www.youtube.com/watch?v=inMe2QwzGPI
https://www.youtube.com/watch?v=7vBhxS-fw2o
https://www.facebook.com/100000849913461/videos/3140330819


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   

  

 

   
  

Join us on CAIR Central California’s Facebook page 

on Friday, April 3rd at 5:30pm 

to get answers to your questions about the Census! 

To learn more, visit: facebook.com/caircentralcal 
Complete your Census here: 2020becounted.com 

https://www.facebook.com/caircentralcal/
https://www.facebook.com/caircentralcal/
https://www.2020becounted.com/


   

  
 

    
       
         

  
           

    
  

    
          

      
           

        
  

  
    

           
       

           
    

  
  

       
           

        
    

                
 

  
              

           
  

      
        

          
       

      
  

  

  #BeSeen 
#BeHeard 

#BeCounted 

Census 101 
Every 10 years, the U.S. government counts every person living in the U.S., through the census. The 
census is a short questionnaire that asks basic information about your household and the 
people who live in it. Your personal responses are confidential. 

The next census will start in March 2020. Make sure that you are counted to get your fair share 
of resources and representation! 

Being counted in the census helps you and your family. 
• Data from the census are used to divide over $1.5 trillion dollars of government funding for 

important services, like schools, libraries, food stamps, and health care. 
• Data from the census are also used to divide up political representation in Congress, in your state 

capitol, and in cities and towns across the country; a complete count means fair representation for 
your community. 

Your census responses are confidential. 
The census will NOT ask about citizenship or immigration status. The Census Bureau is not allowed 
to share your individual information with other government agencies, immigration officials, or the 
public. Strong laws protect your response from being shared! Census responses can only be used 
for statistical purposes. 

Responding to the census is quick and simple. 
• You can respond online. The Census Bureau will send you instructions in mid-March 2020. Go to 

the official census website, enter your household ID, and then answer the questions. 
• You can respond by phone. Call the Census Bureau to answer the census by phone and ask 

questions about the census. 
• If you do not respond to the census online or by phone, the Census Bureau will mail you a paper 

questionnaire. 

If you do not respond, starting in May 2020, a census employee might come to your home to ask for the 
information in person. You can still respond online or respond by phone through June 2020. 

Language assistance is available for some languages. 
The online questionnaire and telephone assistance are available in Spanish, Vietnamese, 
Korean, Russian, Arabic, Tagalog, Polish, French, Haitian Creole, Portuguese, and Japanese. 
The Census Bureau is producing language glossaries, language identification cards, and language guides 
in 59 non-English languages which will be housed at www.2020census.gov. 

You can find more information about the census at www.countusin2020.org/resources. 

www.countusin2020.org/resources
www.2020census.gov




 
   

  
 
 
      

  
 

  
   

   
 

  
    

  
  

  
 

 
   

  

     
  

 
 

   
  

   
 

     
   

   
 

 
  

    
 

     
  

 
 
 
 

 

Nariman Nevin Khattak - Afghan Coalition 
Census Report 

I was excited to work with Census in mid-July and we all got together as a big group 
and we had two ladies and one man to help us if we needed anything. 

In the beginning,  we talked with the group 15 min then he said go to the zoom and log 
in. Now I was by my own and started calling 1000-1500 people in 3 hours and each 
person we talked to should be put our message box. 

I spoke with many Afghans that spoke Farsi or Pashto and lots of our people filled 
the Census but some didn’t know they put the postcard in the trash because they 
thought it was scam, I worked with them to understand. I provided them the phone # 
and e-mail as well. I had nice experience. 
. 

One day when phone rang the person picked up the phone I know someone on the line 
but they won’t talk, I introduced myself that I am helping and calling from Afghan 
Coalition. I explained that I am trying to help you.  “I know you’re on the line ...can u talk 
please”. Then a lady talked to me and she was so happy and said to me wow!!! I love it 
that you sound kind and innocent and that’s why I picked up the phone. Then she 
introduced herself and said my name is Naz Mahika Khan. I am running for city of 
Fremont and I want to hire you for my campaign because your great with the people 
and I like your patience. 

Then I called another person he was working as Democrats he was nice person and 
appreciated my job as an Afghan in this country and he likes our Afghan Coalition and 
wanted to let us know we are doing a great job. 

On the last 3 days we didn’t do text banking. Instead, this time we texted and reminded 
those who didn’t complete the Census to do so. It was very successful too because in 3 
hours we each person texted 3000-4000 people it’s was another great experience for 
me. 

I am thankful to our community Afghan Coalition, our boss Rona Popal, to give us this 
opportunity to help Census and it was a great experience. 
I would l like to thank and  give a big appreciation to our Afghan Coalition, Cairs, 
Ossama, Aliza, Mina, Salina all Our great group for the kindness and great help they 
gave to all of us. 

Nariman Nevin Khattak 
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